Activity Days for 50% Market Area*

Activity Percent of Visits Average Days of Visits with Participation Activity Days
Participatingt Activity per Visitt in Activity (1,000s)t (1000s)t
Developed Camping 5.0 3.4 1,878 6,431
Primitive Camping 3.6 3.2 1,461 4,651
Backpacking 1.4 3.3 546 1,793
Resort Use 2.0 3.3 869 2,826
Picnicking 6.1 2.3 2,321 5,246
Viewing Natural Features 443 23 17,822 40,568
Visiting Historic Sites 3.8 8.3 1,525 12,652
Nature Center Activities 2.3 1.6 907 1,489
Nature Study 4.5 21 1,778 3,723
Relaxing 32.0 2.6 12,981 33,399
Fishing 10.9 2.4 4,263 10,403
Hunting 8.1 2.5 3,326 8,273
OHV Use 3.8 1.9 1,565 3,027
Driving for Pleasure 18.2 2.0 7,349 14,525
Snowmobiling 4.9 1.6 2,034 3,194
Motorized Water Activities 1.5 2.7 572 1,559
Other Motorized Activity 0.4 1.4 129 178
Hiking / Walking 35.1 2.4 14,092 34,214
Horseback Riding 1.4 2.2 536 1,191
Bicycling 3.4 2.4 1,375 3,361
Non-motorized Water 1.9 1.9 749 1,399
Downbhill Skiing 29.7 2.6 12,003 30,649
Cross-country Skiing 10.5 3.7 4,468 16,739
Other Non-motorized 2.8 2.3 1,048 2,460
Gathering Forest Products 3.2 2.1 1,290 2,742
Viewing Wildlife 36.2 2.5 14,307 35,808
Motorized Trail Activity 4.5 22 1,830 3,967
Some Other Activity 6.7 1.7 2,671 4.427

Selected Regions:

Northern Region (R1) (FY 2005, FY 2006, FY 2007, FY 2008, FY 2009)
Rocky Mountain Region (R2) (FY 2005, FY 2006, FY 2007, FY 2008, FY 2009)

*The 50% Market Area is the approximate distance zone from which about 50% of the visits originated. Distance
zones are based on travel distances reported in the NVUM survey.

T Only visitors from within the 50% Market Area were included in the analysis.
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