
Activity Days for 50% Market Area*

Activity Percent of Visits 

Participating†

Average Days of 

Activity per Visit†

Visits with Participation 

in Activity (1,000s)†

Activity Days 

(1000s)†

 4.1Developed Camping  2.0  95  193

 3.6Primitive Camping  2.1  81  173

 2.0Backpacking  1.2  44  55

 0.5Resort Use  1.9  8  16

 8.9Picnicking  1.5  177  272

 43.7Viewing Natural Features  1.1  939  1,079

 4.9Visiting Historic Sites  1.4  109  153

 2.8Nature Center Activities  1.3  58  76

 4.1Nature Study  1.1  87  97

 36.1Relaxing  1.2  787  947

 9.8Fishing  1.3  222  285

 12.1Hunting  1.1  288  318

 12.4OHV Use  1.1  269  286

 42.3Driving for Pleasure  1.2  934  1,121

 0.0Snowmobiling  0.0  0  0

 0.2Motorized Water Activities  4.0  2  9

 0.5Other Motorized Activity  1.5  8  11

 49.9Hiking / Walking  1.2  1,087  1,270

 0.1Horseback Riding  1.0  2  2

 8.2Bicycling  2.6  193  505

 0.6Non-motorized Water  1.0  14  14

 4.4Downhill Skiing  1.0  91  92

 0.3Cross-country Skiing  1.1  8  9

 0.5Other Non-motorized  1.7  8  13

 6.6Gathering Forest Products  1.5  147  219

 32.8Viewing Wildlife  1.2  715  861

 9.2Motorized Trail Activity  1.1  216  229

 5.9Some Other Activity  1.1  96  102

Selected Forests:

Pike-San Isabel NF  (FY 2011)

Round 3

*The 50% Market Area is the approximate distance zone from which about 50% of the visits originated. Distance 

zones are based on travel distances reported in the NVUM survey. 

† Only visitors from within the 50% Market Area were included in the analysis. 
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